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Pioneers in the State of Connecticut’s 
PLATINUM Construction Initiatives. 


PDS ENGINEERING & CQ Cc cc 
CONSTRUCTION, INC. 

THINK @ PLAN e BUILD 
107 Old Windsor Road, Bloomfield, CT 06002 


(860) 242-8586 | Fax (860) 242-8587 
www.pdsec.com 


2 CONNECTICUT GREEN GUIDE ¢ WINTER 2015 





Mary M. Hooker Environmental Sciences Magnet 
School - Hartford, Connecticut 


TD Bank - Wallingford, Connecticut 


THERE ARE ONLY 89 LEED CERTIFIED 
BUILDINGS IN ALL OF CONNECTICUT. 

OF THOSE, ONLY THREE ARE LEED 
PLATINUM AND ONLY ONE — HARTFORD'S 
MARY M. HOOKER ENVIRONMENTAL 
SCIENCES MAGNET SCHOOL - IS A PUBLIC 
ELEMENTARY SCHOOL. 


MOST RECENTLY, PDS ENGINEERING 

& CONSTRUCTION COMPLETED A NEW 
LEED PLATINUM BRANCH FACILITY IN 
WALLINGFORD FOR TD BANK WITH THE 
SAME HIGHLY SOUGHT-AFTER RATING. 
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Seems 
a lot worse 
this year. 


WELCOME TO 
CONNECTICUT 
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CT Smog Days Nearly Triple 


By Brad Kane 


fter years of steady im- 

provement, Connecticut 

air quality faced a major 
setback in 2015, as the number of 


unhealthy smog days nearly tripled. 


The state recorded 22 unhealthy 
ozone days this summer, up from 
eight last year and 18 in 2013, ac- 
cording to the U.S. Environmental 
Protection Agency. This year was 
a slight improvement over the 27 
ozone days the state had in 2012. 

Smog, or ground-level ozone, is 


caused when sunlight interacts with 
volatile organic compounds and nitro- 
gen oxides, which come from emis- 
sions from cars and power plants. The 
EPA considers a day to have unhealthy 
air if the amount of smog in the air 
exceeds 0.075 parts per million. 

Because of warmer tempera- 
tures, August had the most smog 
days in Connecticut with seven, 
followed by five each in July and 
September, three in May and two in 
June. The last unhealthy smog day 
of the season was Sept. 18. 

For 2015, Connecticut once 
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BY THE NUMBERS 


6th 


UConn’s rank of the 153 greenest 
schools in America, because of its large 


number of sustainability classes. 


$300 million 


Value of the portfolio of solar projects 
and systems that Dominion sold to 
SunEdison, including a 5-megawatt 


solar farm in Somers. 


Sept. 28 


Date the Q-bridge in New Haven 
opened to southbound traffic, eight 
months ahead of schedule on the 
central piece of the $2 billion harbor 


crossing improvement program. 


60 miles 


Portion of the 192-mile Northern 
Pass transmission line that Eversource 
Energy plans to build underground, 
in order to appease New Hampshire 


residents. 


35th 


Connecticut’s rank for best states for 
motorists, based on the Nutmeg State’s 
high cost of repair, maintenance, 
insurance and commutes. Idaho ranked 
1st, and Louisiana ranked 50th. 


689 


Residential customer satisfaction score 
(out of 1,000) for Ambit Energy, making 
it the most well-regarded electricity 
supplier operating in Connecticut. 
SOURCES: SIERRA CLUB, DOMINION, CONNDOT, 


EVERSOURCE ENERGY, BANKRATE.COM, J.D. 
POWER & ASSOCIATES 
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> again led the 

way in New 
England for 
number of smog 
days. The next 
haziest states 
were Rhode 
Island with four 
days, Massachu- 
setts with three, 
and Maine and New Hampshire with 
two each. 

Connecticut typically has more 
smog than the rest of New England 
because it is closer and downwind 
from other states that produce more 
smog-causing emissions, such as 
the traffic in New York and coal- and 
oil-fueled power plants in Pennsyl- 
vania, New Jersey and the Midwest. 

EPA launched an effort this sum- 
mer to cut down on this downwind 
pollution. The agency specifically is 
working with 10 states — New York, 
New Jersey, Pennsylvania, Maryland, 
Virginia, West Virginia, Ohio, Michi- 
gan, Indiana and Illinois — to develop 
a good neighbor program to lower the 
threshold of pollution they generate 
and cut down on the amount of pol- 
lution they send toward Connecticut. 










Emissions from Hartford’s Mid-Connecticut Project cause less air 
pollution then greenhouse gases floating from downwind states. 


PHOTO | HB] FILE 


EPA also has proposed lowering 
the unhealthy day standard below 
the 0.075 parts per million threshold 
because its new research has shown 
that a lower level of ozone still can 
have unhealthy side effects, said Curt 
Spalding, regional administrator of 
EPA's New England office. The EPA is 
expected to make a final decision on 
the new threshold in the near future. 

Despite the struggles with smog 
this year, Connecticut and New 
England are improving over the 
long term. In 1983 — when data 
first started being tracked — Con- 
necticut had 103 smog days while 
New England had 113. 

Every summer during the 1980s had 
41-63 smog days; the 1990s had 29-44 
days every summer; and the 2000s got 
all the way down to six days in 2009. & 





Government Grades by Brad Kane 


Hartford's California Fuel Cell — Officials in 
Hartford have chosen a fuel cell from Bloom En- 
ergy in California to power the Capital City’s mi- 
crogrid, even though Connecticut is home to the 


two largest fuel cell manufacturers in the world. 





Usually, | am all for gove 
getting the best deal — if 

this was even that — but 

it seems for a city project 


with $2.1 million in state 





funding that using a Con- 
necticut supplier would 


Grade: D+ 


be a no-brainer. 


rnment 


Grade: A 











Achieving Lofty Goals 
— The Connecticut 
Green Bank, led by CEO 
Bryan Garcia, has set a 






~é or 


goal to raise $500 million 
in private investment for 
clean energy projects in 
the state, which is double last year’s total. That 
would appear to be an outrageous expecta- 
tion, but since the state formed the nation’s first 
organization to leverage public subsidies for pri- 
vate financing, the Green Bank has impressed 


with its smart, production-oriented approach. 


www.CTGreenGuide.com 





SMART BUSINESS: APPLE REHAB LAUREL WOODS 


E. Haven Rehab Center 
Achieves Two-Year 
Payback on Upgrades 


ast Haven short-term rehabilitation center Apple 

Rehab Laurel Woods received $76,000 in incentive 

payments for an upgrade expected to save the 
facility $38,000 annually in energy expenses. 

“We were slightly skeptical about the potential at the 
onset but quickly saw how the savings through efficiency 
efforts will allow us to routinely assess and upgrade 
equipment and technology,” said Ben Schiano, administra- 
tor for Apple Rehab Laurel Woods. “By investing in energy 
efficiency now, we're positioning ourselves to best support 
the needs of the seniors we serve for years to come.” 

Apple Rehab wanted to make its operations as ef- 
ficient as possible to prepare for the upcoming demand, 
as the state’s population of residents 65 and older is 
estimated to increase by 63 percent between 2010 and 
2025, according to a 2013 Connecticut Long-Term Care 
Planning Committee report. 

Through the Energize Connecticut Small Business 
Energy Advantage program, Laurel Woods upgraded 
fluorescent lighting to LED technology throughout the 
facility. The company replaced outdated motor controls 
for its walk-in freezer, cooler unit and kitchen fume hood 


An 80% Reduction — Following the Green 


Bank's lead, Connecticut 





___ Officials have adopted the 
| -S “Go Big or Go Home” 


UIL Concessions — After regulators preliminar- 
ily rejected a $3 billion merger between Spanish t 
energy conglomerate Iberdrola and 


New Haven utility parent 






aoa ’ . . 
Ben Schiano, administrator for Apple Rehab Laurel Woods. 


PHOTO | CONTRIBUTED 


with equipment designed for more efficient operation. 

The efficiency improvements immediately reduced 
energy costs and streamlined maintenance. Apple 
Rehab expects a two-year payback period for the 
upgrades. The $76,000 in incentive payments came 
through Energize Connecticut funding, which is paid for 
by ratepayers and administered by the state’s electric 
utilities. Orange electric utility United Illuminating 
helped Apple Rehab with this project. 

UI has collaborated with other senior-housing facili- 
ties seeking to stay ahead of efficiency trends, as the 
demand for their services grows. Such organizations 
include the Whitney Center, a senior living community 
in Hamden, and Mary Wade Home, a nonprofit senior 
care community in New Haven. Through the Energy 
Blueprint program — also funded by ratepayers — Mary 
Wade Home’s $11 million new construction project on 
its adult day center and skilled nursing facility resulted 
in an annual savings of nearly $30,000. 

Information on energy efficiency programs can be found 
at EnergizeCT.com or by calling 1.877.WISE.USE. @& 


Coltsville Accord — On 
the heels of Congress’ 


approval of Hartford's 





Coltsville area as a nation- 









philosophy when it 





goals. During a summit 
between U.S. and Chinese 


leaders, Gov. Dannel P. Mal- 





loy pledged to reduce the state’s carbon emis- 
sions 80 percent below the 2001 levels by 2050. 
If Malloy is going to make a big bet on the state’s 


eco-friendliness, he might as well aim high. 


www.CTGreenGuide.com 


two companies offered 


$84 million in rate 





credits, donations and 


Grade: C- 


firms want to merge, Connecticut will hold them 


cleanup funds. It ap- 


pears any time energy 


hostage until they cough up a fistful of dollars. 









al park, city officials led by 
Mayor Pedro Segarra 


Grade: A 


the National Park Service on which agency would 


reached an accord with 


take care of the park. It’s nice to see government 
entities not letting the situation devolve into a 
detail-squabbling mess, especially since Coltsville 
National Park is expected to generate $150 mil- 


lion over five years for the regional economy. 
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REEBA WITH A GREEN VOICE 


REEBA is an active business organization 
that promotes the sustainable deployment of 
renewable energy, demand-side management 
and energy efficiency in the region. 
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¥ Networking 
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v Partnership Paul R. Michaud, Esq. 
Executive Director 


¥ Industry News 860.240.6131 


Current CT Green news 
right to your inbox 


Focused on the Connecticut sustainable business community, the Connecticut 


M Fiarch 20,2013. Green Guide Weekly enewsletter delivers the news, information and profiles 
: that influence the way green business is done in Connecticut. 


0} Gre Guide Weekly = 


STR Groctar AED 


Sign up for a free subscription to CT Green Guide Weekly and keep abreast 
7 of current Green news. All the information about sustainable industry 
= ail Competing for delivered directly to your email inbox every Tuesday. 


Jobs, Capital & Talent. 
www.metrohartford.com 


Solart ty, Hends provade $44M for CT solker 


Sewers, Long bded Soend earmarked for $18 cheenep 


To sign up, go to CTGreenGuide.com and click 
“Sign up for the CT Green Guide Weekly e-newsletter” 
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NU"s powt MStar merger 4Q, 12 net all aglow 





Raghe Lousing iastalis volar at Orange beadquarters -_ 


ee : = From the hee of he HARTPORD BISINESS JOURNAL 


Chester jours solar, efficiency challenges 
eer sete he = www. HanTFonOBuSINEss. COM 
to oe a | 





6 CONNECTICUT GREEN GUIDE ¢ WINTER 2015 www.CTGreenGuide.com 





nue py ALSTOM 


PERE AS 






























By Brad Kane 


He |B “rench conglomerate Alstom, 
==@ you could say, is pragmatic. 

Or you could call the com- 
pany opportunistic. 

The public discourse regarding 
cleaner air and fewer greenhouse 
gas emissions has long been domi- 
| nated by expensive technologies 
Joseph Pereira says making i HL HT! | like solar, fuel cells and wind. Even 
existing power plants | when President Barack Obama talk- 
AM iila(aalmelaemealsels) yy) iy ed about keeping electricity costs 
Hi “4 Hit down, his focus was on nuclear 

| power plants, which are relatively 
while making money for his | inexpensive to operate but cost bil- 
company in a world focused lions to license and build. 
on reducing air pollution. Alstom, though, is searching for 
PHOTO | STEVE LASCHEVER a better solution in Bloomfield. > 


| 
yt 


fe / 


as possible is the key in 
keeping electricity costs low 
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Alstom tests all types of fuels and tech- 
nologies at its Bloomfield facility, but the 
focus Is on coal. PHOTO | STEVE LASCHEVER 
> At its Clean Energy Lab, which 
opened to much fanfare in late 
August, the company’s research- 
ers experiment with ways to cut 
down emissions at existing power 
plants while making them cheaper 
to operate. While Alstom works on 
technology for all potential fuels — 
including solar — the primary focus 
in Bloomfield is on fossil fuels, 
particularly the black sheep of the 
American power-fuel family: coal. 
“We are taking our knowledge 






Green Fact: 71] 
The only coal plant operating ' y, [ 
in Connecticut is the Bridgeport ~ 
Harbor Generating Station. 





SOURCE: ISO NEW ENGLAND 
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Alstom 


HEADQUARTERS: Levallois-Perret, 
France 


CEO: Patrick Kron 
ANNUAL REVENUE: $23.4 billion 


DIVISIONS: Power generation, 
power transmission, rail 
transportation 


WORLDWIDE EMPLOYEES: 88,000 
BLOOMFIELD EMPLOYEES: 30 


GLOBAL DID YOU KNOW? Alstom 
manufactures the world’s fastest 
train, the AGV, which can safely 
operate at up to 220 mph. 


CONNECTICUT DID YOU KNOW? 
The Alstom Clean Energy Lab 
is one block away from Thomas 
Hooker Brewing. 


SOURCE: ALSTROM 


of burning solid fuels and solving 
the emissions problem,” said Joseph 
Pereira, global director of boilers for 
Alstom. “We believe this is transfor- 
mational technology.” 

Coal is cheap and in abundance 
in America, Pereira said, making 
it the logical power-plant fuel of 
choice for generations. However, 
the rise of low-cost natural gas and 
the increasing amount of emis- 
sions regulations put on older power 
plants — especially those using coal 
or petroleum — have caused the us- 
age of coal-fired plants to dwindle, 
particularly in the Northeast with its 
cap-and-trade system on emissions. 

Through the end of September, coal 
accounted for 4 percent of the electric- 
ity generated in New England in 2015, 
compared to 48 percent for natural 
gas, according to regional power grid 
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The centerpiece of Alstom’s Bloomfield 
facility is its six-story chemical looping 
combustion system. PHOTO | STEVE LASCHEVER 
administrator ISO New England. 

“What we are seeing now is 
that the new facilities need to be 
as efficient as possible,” said Dan 
Dolan, president of the New Eng- 
land Power Generators Association, 
which represents power plant own- 
ers. “It is extremely unlikely that 
another coal plant is built in New 
England, unless there is a major 
breakthrough in the technology.” 

Alstom is addressing the efficien- 
cy and emissions issues with coal 
through technology it calls chemical 
looping combustion, where it seeks 
to emit nearly zero greenhouse 
gases by converting coal into steam 
and reusing the fuel and the waste 
in a regenerative loop, to maximize 
the power generated. 

The technology could be added 
to existing coal plants to make them 


www.CTGreenGuide.com 


Tee Wa 


=e Wena 
=< ¥ 


& 


" 
egact t "” 

er eg Pose ” 
Yeu Ne Wie ~~." pten* 


SUM . 
ATA bcos a 
SU 





CHEMICAL LOOPING COMBUSTION 
TRANSFORMATIONAL COAL POWER TECHNOLOGY 






ust elimination 


Air Reactor 


more economical to operate and ad- 
dress emissions concerns as the U.S. 
Environmental Protection Agency 
regulations are becoming stricter. 

The EPA works with the Connecti- 
cut Department of Energy & Envi- 
ronmental Protection every year to 
monitor the state’s emissions accord- 
ing to the air quality standards of the 
federal Clean Air Act, which is the 
main law EPA uses to regulate power 
plants. If Connecticut has air pollut- 
ants that are above acceptable stan- 
dards, then DEEP and the state work 
to come up with more regulations on 
power plants to get pollution below 
those levels, said Jaimeson Sinclair, 
assistant director at the DEEP Bureau 
of Air Management. 

“We have had and will continue 
to have significant reductions in 
the emissions of our power plants,” 
Sinclair said. 

Having technology available for 
both new and old power plants 


www.CTGreenGuide.com 


iTlau 
Fuel Reactor 
Chemical looping combustion system 


Desulphurization+ 
, Dust elimination 
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GPU : 
Gas Processing Unit 


; seal 
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| | FGC 
) Flue Gas Condenser 


>) COZ 





-» To storage 


during such a time gives Alstom 
an advantage over its competitors 
when selling across the nation and 
the globe in a world increasingly 
concerned with air pollution. 

“It is always dynamic to produce 
fewer emissions and better power 
plants,” Pereira said. 

The process, though, to introduce 
such technology into the market- 
place is long, as all theories must be 
tested at length, from when they are 
conceived in the lab to when they are 
put into the field. The timeline for 
the chemical looping technology is 
30 years long, with implementation 
expected in the mid-2020s. 

Because of its focus on efficiency, 
Alstom performs a lot of contract 
work for the U.S. Department of En- 
ergy, which is the main reason for the 
Bloomfield lab’s inauguration fanfare 
in August. 

Alstom previously occupied a 
former nuclear reactor testing > 


- Break-through advanced 


oxy-combustion technology 
that does not require air 
separation units 


- Lowest option for coal-fired power 


generation with carbon capture 


- Limestone Is used as Carrier 


of oxygen and heat 


- Based on Alstom’s proven 


CFB technology 


Research Cycle 


Alstom’s timeline to bring its chemical 
looping combustion technology to 


market is 30 years long. 


1996-2000: Bench testing 


2000-2008: Testing in a pilot 
plant 


2008-2015: Development of 
prototype 


2016-2020: Demonstrating 
prototype in real-world 
settings 


2020-2026: Demonstrating 
technology ona 
commercial scale 


SOURCE: ALSTOM 
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Carl Edberg (sitting) oversees 
research testing in Alstom’s 
Bloomfield control room. 


PHOTO | STEVE LASCHEVER 


> facility in Windsor when it was 

owned by the Swiss conglomerate 
ABB Group. After Alstom purchased 
the power division from ABB in 2001, 
the lab remained at that facility until 
November 2013 when ABB asked it 
to leave so it could develop the site 
into the mixed used residential 


Green Tip: 

An easy way to cut down on 

your office’s energy use is to shut 

down and unplug your machines 
— computers, copiers, coffee pots, 

vending machines — at the end of 

the workday. 


& TRANE 


Plugloads 







goggag 





development Great Pond Village. 

The move to the Bloomfield facil- 
ity was painstaking and took nearly 
two years as all the testing equip- 
ment had to be carefully marked, 
transported and reassembled after 
the short drive, Pereira said. 

The company held the in- 
auguration to let the Depart- 
ment of Energy and its other 
partners know its services 

were back in full swing. The 
event was attended by Assistant 
Secretary Christopher Smith of the 
U.S. Department of Energy, Alstom 
President Amy Ericson and Com- 
missioner Catherine Smith of the 


Trane Energy Manager™ 


Utilities 


Sub-meters 
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Controller 
&> 
Occupancy Sensors 


Commercial Sales & Service ¢ 716 Brook Street ¢ Rocky Hill CT ¢ 800-959-9092 © www.trane.com 


Refrigeration 


New England 
Power Fuels 


Through September, these are the fuels 


generating power in New England 








PERCENT 
FUEL OF TOTAL 
Natural Gas 48 
Nuclear 30 | 
Hydro 7 
Coal 4 
Wood 3 
ras 
Coal 2 
Landfill Gas 2 
Wind a5 
Solar 0.5 


SOURCE: ISO NEW ENGLAND 


Connecticut Department of Eco- 
nomic & Community Development. 
“The inauguration was the 
culmination of everything we put 
into that move,” said Carl Edberg, 
Alstom manager of boiler testing 
and validationin Bloomfield. @& 


Trane Energy Performance Solutions 


Real-time, Always-on access 


See the big picture — your way 
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=~ showcase shipwrecks 


ECOmpany: THE MARITIME 
NOLON OVW NNO) sAN\- VE 


me Ga 
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and aquatic life. 


A S O U a re Ve Sse HEADQUARTERS: Norwalk 


PRESIDENT: Brian Davis 
By Brad Kane FOUNDED: 1988 


he Maritime Aquarium realized over the summer that to truly listen EMPLOYEES: 80 
to Long Island Sound, it had to go quiet. 
The aquarium has wrapped up its summer educational cruise 
season with its new $2.7 million, 64-foot, hybrid electric catamaran, setting WEBSITE: 
new records of 2,699 passengers for the season and attracting schools from www.maritimeaquarium.org 
as far as Pennsylvania. 

“Given that our mission is to protect the environment, particularly Long 
Island Sound, we were attracted to a hybrid boat that would use less en- 
ergy,’ said Thomas Naiman, the aquarium’s director of education. 

The hybrid-electric boat — which runs off of 14 lithium ion batteries 
charged by an onboard generator — replaced the aquarium’s 40-foot diesel- 
powered trawler. The new vessel not only holds more passengers — up to 45 
— but runs much quieter, enabling students to hear teachers better. It also 
keeps Sound sea life from rushing away from the noise. 

Already into its fall season, the catamaran dubbed Spirit of the Sound is 
running fall foliage and lighthouse tours and prepping for winter marine 
life cruises. With word getting out about the new vessel and the fall season 
bringing a new type of passenger, the aquarium should see even more busi- 
ness coming its way, said Travis Mingo, director of vessel operations and 
lead captain for the aquarium. ——— eee 

“Next year, we will have even more success with it,” Mingo said. SOURCE: UCONN 


VOLUNTEERS: 288 


DID YOU KNOW? The Maritime 
Aquarium contributes $42 
million annually to the 
Connecticut economy, according 
to a study commissioned by the 
organization. 


Green Fact: 

When it was last studied in 2010, 
the estimated total output of 

all the Connecticut maritime 
industries was $7 billion. 
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Active 
Transportation 


Biking, walking is smart business 


By Kelly Kennedy 


iking and walking for transportation is a way of 
life all over the world. It was here until car cul- 
ture took off, but the bike and pedestrian move- 
ment is regaining solid ground across the U.S. 
Increasing the number of people who walk and bike 
has clear benefits for obvious sectors: bike manufactur- 
ers and retailers sell more bikes; the tourist industry 
attracts people to places known for their biking and 
pedestrian friendliness; real estate properties in bike- 
able and walkable districts command a premium; the 
construction industry creates jobs through building 
new greenways, bike lanes and sidewalks. 
All sectors benefit, though, for several reasons. 


Sustainability 

When people replace car trips, they reduce their vehicle 
miles traveled (VMTs). Fewer VMTs means less pollution. 

Connecticut sees 85 million VMTs per day, which gener- 
ates about 40 percent of the state’s greenhouse gas emis- 
sions, according to the Connecticut departments of Trans- 
portation and Energy & Environmental Protection. We could 
do something about that. If everyone who lives within five 
miles of their job left their car at home just once a week and 
biked to work instead, that would have a huge impact. 

Kudos to Travelers, Pratt & Whitney, REI, DEEP and 
other companies for taking on sustainability by becom- 
ing accredited Bicycle Friendly Businesses. 


Parking 

Consider what your company spends on parking. 
Now imagine a percentage of your workforce didn’t 
drive to work. Encouraging employees to commute by 
biking or walking (with transit for longer trips) would 
help businesses put their cash to more productive use. 


www.CTGreenGuide.com 





Traffic 


Sitting in traffic costs us $1.6 billion a year in lost time 
and fuel, according to ConnDOT. When traffic keeps your 
employees from getting to work, to meetings or deliver- 
ing products on time, this is a business problem. 

Some cities, like Portland, Ore., use biking and walking 
to combat traffic congestion. Portland built its 300-mile 
network of bike lanes for the price of one mile of highway. 


Health 


Two of three American adults are now overweight 
or obese, with higher medical and insurance costs as a 
consequence. Businesses that embrace active transporta- 
tion would see better employee health, lower absenteeism, 
lower medical and insurance costs and higher productivity. 


Recruiting & Competitiveness 

Millennials eschew places where they have to drive 
everywhere and sit in traffic. A growing percentage of 
them don’t own cars, don’t want to and delay getting a 
driver’s license. Millennials expect to be able to walk and 
bike safely to their jobs, shopping, services and recreation. 
Connecticut’s lack of bike lane, sidewalk and multiuse path 
networks that connect to transit, commercial and residen- 
tial areas makes it hard to recruit and retain Millennials. 

These are not small things, and they put Connecticut 
businesses at a competitive disadvantage. A coordinated 
effort to support a culture of active transportation would 
be a shrewd, low-cost way to start tuming that around. @& 
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Ray Light + 
Design Studios 


FOUNDER: Ray Christensen, owner 


EMPLOYEES: 2 


LAUNCH: February 2006 


HEADQUARTERS: Hartford 


WEBSITE: RayLightingStudios.com 


Ray Lighting helps large meeting 
spaces like churches upgrade complex 
lighting structures to more efficient 
compact fluorescent light bulbs. The 
company received a $10,000 Entrepre- 
neur Innovation Award from CTNext 
to develop a prototype LED module to 
retrofit into existing light fixtures. 


The price for the LED module will 
depend upon the specific meeting 
space. Aside from saving money 

on electricity, the LEDs require less 
maintenance and last longer, mean- 
ing the meeting spaces won't have to 
hire specialists to change them out 
as often, as the lighting fixtures tend 
to be in high, hard-to-reach locations. 


ah MIE 
LEDs require 10 percent of the watt- 
age of a typical incandescent bulb to 
produce the same amount of light. 
They also don't get as hot, saving on 
cooling costs. 


www.CTGreenGuide.com 





Reach decision-makers in the 
Green business community. 
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puts you in front of business decision- 
CLEAN, CHEN makers concerned about their business’s 
me th impact on the environment — and your 

















ALsTOM ad provides the opportunity to tell them 
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ate how you can help lessen that impact. 
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4 NORWALK eCan you help them save money 
N\\) “ane 
= = through efficiency? 


eLessen their environmental impact 
with greener resources? 


eProvide environmentally-triendly 
services r 


Tell them about it with an ad 
in this targeted publication. 


For more information, visit CTGreenGuide.com 
or contact Christian Renstrom at 


(860) 236-9998 ext. 126 or 


crenstrom@HartfordBusiness.com. 
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Empowering you to make 
smart energy choices 
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ENERGY EFFICIENCY 


MEANS BUSINESS. 





Get up to speed on the latest Energize Connecticut efficiency 
solutions for businesses. 


As a facilities manager, you know your property the incentive and rebate solutions that fit your 
owner doesn't look to you to just manage their projects and can offset your equipment costs. 
building. They rely on you to help them make From upgrading existing equipment to building 
smart decisions that make the most of their and outfitting brand-new state-of-the-art 
budgets. Making energy efficiency a priority facilities, energy-saving solutions not only 

will help you maximize energy cost savings, save you money up front, they also boost 
building performance, comfort and indoor your bottom line by reducing operating costs 
air quality. for years to come. 


Whether you're managing a large-scale office 
complex or running a small neighborhood 
coffee shop, Energize Connecticut and 
Eversource can get you up to speed on the 
latest efficiency solutions and incentives. 


Contractors—Learn about the latest 
energy-efficient technologies and 
building practices to help your clients 
make the most of their budgets. 


Energize Connecticut wants to help you make 
smart energy choices. We can guide you to 


Find the latest energy efficiency solutions by calling 877-WISE-USE or 


visiting EnergizeCT.com/businesses 
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Energize Connecticut—Programs are funded by a charge on customer energy bills. 


